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NEX Customers Can Take Advantage of Furniture and Mattress Offer 

 
The NEX and Military Star® Card program have teamed up to provide customers with a special 
offer on furniture, major appliances and mattresses priced at $499 or more. 
 
From May 23 - June 5, customers will have no down payment, no interest and no payments for 
360 days when using their Military Star® Card to purchase furniture from Ashley, Franklin, 
Corinthian, Lane, United and Progressive or mattresses made by Simmons, Serta, Sealy, 
Paramount and Tempur Pedic.   Customers can also purchase major appliances from Kenmore, 
Whirlpool, GE, Maytag, LG, Samsung and Frigidaire.  Special orders may also be placed. 
 
The Military Star® Card offers many benefits including 10 percent off the first day's purchases 
(up to the customer's credit limit), no annual fee, low interest rate and 24-hour customer service 
including online access. 
 
Military Star® Card applications are available at any NEX.  The application can be processed the 
same day at the NEX customer service desk. 
 
Become a Facebook fan and follow the NEX on Twitter. 
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About NEXCOM 

The Navy Exchange Service Command (NEXCOM) oversees 104 Navy Exchange (NEX) facilities and 
nearly 300 stores worldwide; 40 Navy Lodges; Ship’s Stores; the Uniform Program Management Office; 
the Navy Clothing Textile and Research Facility and the Telecommunications Program Office.  
NEXCOM's parent command is the Naval Supply Systems Command.  NEXCOM’s mission is to provide 
authorized customers quality goods and services at a savings and to support quality of life programs for 
active duty military, retirees, reservists and their families.  NEXs and Navy Lodges operate primarily as a 
non-appropriated fund (NAF) business instrumentality.  NEX revenues generated are used to support 
Morale, Welfare, and Recreation (MWR) programs.  In FY10, $2.6 billion in sales were generated with 
$48.4 million in dividends provided to Navy MWR programs.   
 

 
 



 
 
    

 


