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CPO Selectees Can Save 5 Percent
When Using Military Star® Card for Uniform Purchases

Chief Petty Officer (CPO) selectees can pay for newly required Navy uniforms using the Mili-
tary Star® Card. With the new and improved program, CPO selectees will receive a 5 percent
credit on their next Military Star® Card statement showing the purchase of CPO uniforms. The
special offer good at any NEX Uniform Shop worldwide, but not for uniform purchases made
online or toll free phone calls to the Uniform Support Center.

“Using the Military Star® Card lets CPO selectees charge their new uniforms like anything else
in the NEX,” said Cmdr. Marcia Coleman, Director, Navy Exchange Service Command
(NEXCOM) Uniform Program Management Office. “It’s quick, easy and the new CPO selec-
tee receives a 5 percent credit on their Military Star® Card.”

Customers who open a Military Star® Card account will receive 10 percent off their first day’s
purchases, including a uniform purchase. The 10 percent discount is also applied to the cus-
tomer’s Military Star® Card statement.

Become a Facebook fan and follow the NEX on Twitter.
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About NEXCOM

The Navy Exchange Service Command (NEXCOM) oversees 100 Navy Exchange (NEX) facilities and
nearly 300 stores worldwide; 40 Navy Lodges; Ship’s Stores; the Uniform Program Management Of-
fice; the Navy Clothing Textile and Research Facility and the Telecommunications Program Office.
NEXCOM's parent command is the Naval Supply Systems Command. NEXCOM?’s mission is to pro-
vide authorized customers quality goods and services at a savings and to support quality of life pro-
grams for active duty military, retirees, reservists and their families. NEXs and Navy Lodges operate
primarily as a non-appropriated fund (NAF) business instrumentality. NEX revenues generated are
used to support Morale, Welfare, and Recreation (MWR) programs. In FY11, $2.7 billion in sales were
generated with $42.8 million in dividends provided to Navy MWR programs.
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